User-Generated Content and its Impact
on Branding

Severin Dennhardt

User-Generated Content
and its Impact on
Branding
How Users and Communities Create
and Manage Brands in Social Media

Severin Dennhardt
Innsbruck, Austria

Dissertation University of Innsbruck, 2012

ISBN 978-3-658-02349-2
DOI 10.1007/978-3-658-02350-8

ISBN 978-3-658-02350-8 (eBook)

The Deutsche Nationalbibliothek lists this publication in the Deutsche Nationalbibliografie;
detailed bibliographic data are available in the Internet at http://dnb.d-nb.de.
Library of Congress Control Number: 2013949475
Springer Gabler
© Springer Fachmedien Wiesbaden 2014
This work is subject to copyright. All rights are reserved by the Publisher, whether the whole
or part of the material is concerned, specifically the rights of translation, reprinting, reuse of
illustrations, recitation, broadcasting, reproduction on microfilms or in any other physical
way, and transmission or information storage and retrieval, electronic adaptation, computer software, or by similar or dissimilar methodology now known or hereafter developed.
Exempted from this legal reservation are brief excerpts in connection with reviews or scholarly analysis or material supplied specifically for the purpose of being entered and executed
on a computer system, for exclusive use by the purchaser of the work. Duplication of this
publication or parts thereof is permitted only under the provisions of the Copyright Law of
the Publisher’s location, in its current version, and permission for use must always be obtained
from Springer. Permissions for use may be obtained through RightsLink at the Copyright
Clearance Center. Violations are liable to prosecution under the respective Copyright Law.
The use of general descriptive names, registered names, trademarks, service marks, etc. in this
publication does not imply, even in the absence of a specific statement, that such names are
exempt from the relevant protective laws and regulations and therefore free for general use.
While the advice and information in this book are believed to be true and accurate at the date
of publication, neither the authors nor the editors nor the publisher can accept any legal responsibility for any errors or omissions that may be made. The publisher makes no warranty,
express or implied, with respect to the material contained herein.
Printed on acid-free paper
Springer Gabler is a brand of Springer DE.
Springer DE is part of Springer Science+Business Media.
www.springer-gabler.de

To my mother

Acknowledgements
Research is to see what everybody else has seen,
and to think what nobody else has thought.
Albert Szent-Gyorgyi

This thesis wouldn't have come to existence without the help and support of a lot
of people. I would like to thank those here who contributed to the realization of
this work.
I would like to thank my supervisor Univ.-Prof. Dr. Kurt Matzler for the
opportunity to realize this dissertation project within the Department of Strategic
Management and for his continuous support and valuable suggestions during the
course of this work.
Special thanks go to Dr. Johann Fiiller and Dr. Thomas KohIer. They have
introduced me to the world of research and provided me with outstanding gnidance through the various stages of this dissertation. They always had time for my
numerous questions and gave constructive feedback to all the drafts I send them.
They also provided technical and operational assistance for the execution of my
research projects. Hereby, I would also like to express my thanks to the Hyve
AG in Munich for the invaluable suppurt with the execution of one study.
I am also grateful for the support and help of the whole team at the
Department of Strategic Management. I could always approach them with whatever questions I had and talking to them gave me a lot of valuable insights into
research topics. During the last one and a half years they provided a true

"research home" for me.
I am also deeply indebted to my family. Without their support, I wouldn't
have been able to pursnit the goal of a dissertation. They have always inspired
and encouraged me to go my way. A special thank goes to my mother who always supported me with whatever plans I had. Special thanks also go to Albina,
coping with me through the ups and dnwns of such a dissertation project.
Last, I would like to thank my employer McKinsey. If it wasn't for the Fellow
Programme, I probably would have never considered tackliog this project and
would have missed many valuable experiences associated with it.
Severin Dennhardt

